



























iPod _Revenue = −154.18 + 21.38(popularityt ) +17.74(popularityt−1)







iPhone_Revenue = −1405.05 + 81.45(popularityt ) +108.27(popularityt−1)



















Dependent Variable: iPod Revenue   
Method: Least Squares   
     
     Variable Coefficient Std. Error t-Statistic Prob.   
     
     Constant -527.2871 520.9043 -1.012253 0.3224 
iPod Popularity 101.8464 29.51803 3.450312 0.0023 
Lagged iPod Popularity 3.155695 29.97599 0.105274 0.9171 
Ad Spending 19.19611 11.07773 1.732855 0.0971 
Lagged Ad Spending -18.31012 13.46137 -1.360198 0.1875 
     
     R-squared 0.572819    Mean dependent var 1861.111 
Adjusted R-squared 0.495150    S.D. dependent var 933.6804 
S.E. of regression 663.4062    Akaike info criterion 15.99823 
Sum squared resid 9682373.    Schwarz criterion 16.23820 
Log likelihood -210.9761    Hannan-Quinn criter. 16.06958 
F-statistic 7.375104    Durbin-Watson stat 1.526380 
Prob(F-statistic) 0.000631    
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Table 2 
Dependent Variable: iPod Revenue   
Method: Least Squares   
Included observations: 27 after adjustments  
     
     Variable Coefficient Std. Error t-Statistic Prob.   
     
     Constant 1621.981 656.3727 2.471128 0.0237 
iPod Popularity 21.37893 28.93144 0.738951 0.4695 
iPod Lagged Popularity 17.74430 26.75992 0.663092 0.5157 
Ad Spending -11.77393 10.34664 -1.137948 0.2701 
Lagged Ad Spending 17.73208 13.72590 1.291870 0.2127 
Q1 -1776.159 450.3283 -3.944143 0.0010 
Q2 -1617.635 369.9732 -4.372303 0.0004 
Q3 -1617.674 290.4998 -5.568588 0.0000 
Time Trend 8.313065 39.26956 0.211692 0.8347 
     
     R-squared 0.849706    Mean dependent var 1861.111 
Adjusted R-squared 0.782909    S.D. dependent var 933.6804 
S.E. of regression 435.0297    Akaike info criterion 15.24991 
Sum squared resid 3406515.    Schwarz criterion 15.68185 
Log likelihood -196.8737    Hannan-Quinn criter. 15.37835 
F-statistic 12.72070    Durbin-Watson stat 1.004298 
Prob(F-statistic) 0.000006    
     
        
17  
Table 3  
Dependent Variable: iPhone Revenue   
Method: Least Squares   
Included observations: 27 after adjustments  
     
     Variable Coefficient Std. Error t-Statistic Prob.   
     
     Constant -1405.053 671.4158 -2.092673 0.0487 
iPhone Popularity 81.44566 29.35410 2.774593 0.0114 
iPhone Lagged Pop. 108.2701 32.91390 3.289495 0.0035 
Ad Spending 17.90528 11.80102 1.517265 0.1441 
Lagged Ad Spending 13.72669 14.13932 0.970817 0.3427 
Time Trend -167.7868 55.73355 -3.010516 0.0067 
     
     R-squared 0.961897    Mean dependent var 1918.074 
Adjusted R-squared 0.952825    S.D. dependent var 2911.919 
S.E. of regression 632.4664    Akaike info criterion 15.93026 
Sum squared resid 8400288.    Schwarz criterion 16.21822 
Log likelihood -209.0585    Hannan-Quinn criter. 16.01589 
F-statistic 106.0268    Durbin-Watson stat 2.689992 
Prob(F-statistic) 0.000000    
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Figure 1 iPod sales revenue regression output corresponding to table 1 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Figure 2 iPod sales revenue regression output corresponding to table 2 
 
20  
Figure 3 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Figure 4 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5 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